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Unless your advertising
contains a big idea,

it will pass like a ship
in the night.

— David Ogilvy



1.

When you make a
choice, you change
the future.

— Deepak Chopra
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Be narrow. It's much
better to mean a great
deal to a few people than
next to nothing to a huge
amount of people.

— David Hieatt

Hiut Denim Co. & Do Lectures




2.
Don’t sell the steak,
sell the sizzle.

— Elmer Wheeler
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Av1s is only No.2
In rent a cars.
So why go with us?

We try damned hard.

(When you're not the biggest,
you have to.)

We just can’t afford dirty ash-
trays. Or half-empty gas tanks. Or
worn wipers. Or unwashed cars.
Or low tires. Or anything less than
seat-adjusters that adjust. Heaters that heat. Defrost-
ers that defrost.

Obviously, the thing we try hardest for is just to be
nice. To start you out right with a new car, like a lively,
super-torque Ford, and a pleasant smile. To know, say,
where you get a good pastrami sandwich in Duluth.

Why?

Because we can’t afford to take you for granted.

Go with us next time.

The line at our counter is shorter.

When you're only No.2
you try harder.
Orelse.

Little fish have to keep moving all of
e the time.The big ones never stop picking
on them.

Avis knows all about the problems of
little fish.

We're only No.2 in rent a cars.We'd be
swallowed up if we didn’t try harder.
There’s no rest for us.

We're always emptying ashtrays. Making sure gas tanks

SX

Avincan't allord 10 refas

are full before we rent our cars. Seeing that the batteries
are full of life. Checking our windshield wipers.

And the cars we rent out can’t be anything less than
lively new super-torque Fords.

And since we’re not the big fish, you won’t feel like a
sardine when you come to our counter.

We’re not jammed with customers.
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AVIS. We try harder.






"What's in it for me?”

Mijn product doet
[x] zodat jij kan [y]

x = feature, y = benefit




The copyblogger way.

Hoe Je Echte Beloftes Kan Vinden

1. Maak een lijst van alle features van je product of service

2. Vraag jezelf atf waarom iedere feature er Uberhaupt is

3. Neem die “waarom” en vraag “hoe” dit aansluit bij de
wensen van je klanten

4. Ga tot de kern van “what’s in it” voor je klant op een
emotioneel niveau

— Sonia Simone



3.
Dramatize the

ordinary.
— Bill Bernbach



Amstel

Fruitjoy
Mercedes-Benz
Hornbach



http://www.youtube.com/watch?v=Q81BWNyz5rs
http://www.youtube.com/watch?v=5D6gLXqxF7c
http://www.youtube.com/watch?v=hzSUV1JoYCk
http://www.youtube.com/watch?v=hepAzsjOh0g
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Nike Air cushioning is offered in
many Nike footwear styles.

The cushioning is made up of

pressurized air inside a tough #

yet flexible bag. When you
move on it, the cushioning ;
compresses to lower the force
of impact. It then immediately
recovers its original shape 2
volume.

size, terrain, distance covered,
speed and direction of
movement.

/" versatile and durable
cushlonlng

. needs of the sport or athlete

eAlr 15 é ilghmagﬁ\‘\

nghtwelght Nike Air systems

are lighter per unit volume than
many other midsole cushioning
systems on the market today. A
lighter shoe means less energy
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 exerted bx the athlete during
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performance.

Versatile: Different sports
require different performance
characteristics. Nike Air is
engineered to meet the specific
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Durable: Nike Air cushioning
keeps its shape throughout the
life of the shoe.

Targeted cushioning: The
pressurized, compressible Nike
Air chambers are engineered
for different usages, depending
on the sport, terrain, size of
athlete etc. You can get Nike Air
cushioning in the heel, forefoot
or both locations.










Unless your advertising
contains a big idea,

it will pass like a ship
in the night.

— David Ogilvy



www.linkedin.com/in/arjanvanwoensel



